
Investment in MR and Analytics bounds forward yet again 

(Emphasis on Analytics) 

After a record increase in inward investment into the marketing research, analytics and information 
industry in 2012, 2013 has seen yet another leap forward in new capital being invested in this space. 

The Cambiar Capital Funding Index (CCFI), an annual analysis of new investment in the industry, 
estimates that a total of $3.2 billion was injected into marketing research, analytics and information 
firms in 2013. This is up from $1.7 billion the previous year, an increase of 88%. 

Skewing these figures, however, was the massive $800 million debt financing of SurveyMonkey, which 
occurred in January, 2013 and enabled key stakeholders to benefit from their equity holdings. Even if 
this “outlier” is removed, however, overall growth of investment remained at a very healthy 51%. 

Let us not be fooled, however, that the primary focus of this investment is what would traditionally be 
considered “market research”. It isn’t. No, the operative word here is “analytics”. 

 

If we exclude the SurveyMonkey debt raise, as well as IPSOS’s stock market raise in 2011 (used to 
finance the purchase of Synovate), we can see that inward investment in market research activities (new 
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and old) has remained at between $165 and $220 million a year. Instead, what has really surged ahead 
in that time has been investment in marketing analytics, rising from $300 million in announced deals in 
2011 (see box) to nearly $1.6 billion in 2013. Given that not all deals are announced, this probably 
equates to around $2 billion in actual investment in analytics.  

What counts as analytics? In 2012, investment in this category was evenly split between social media 
and Big Data analytics, with mobile coming in third. It was the first time that we had explicitly seen and 
measured “Big Data” as being a future force in this space and so we were keen to see what would 
happen in this arena this year. 

 

The answer was an explosion of investment in marketing-related Big Data analytics, doubling over the 
previous year. This is where the investment community has placed its bets. Correspondingly, investment 
in social media analytics dropped off somewhat, suggesting that this area is probably maturing. At the 
same time, there have occurred upsurges of investment in both web and predictive analytics, as well as 
smaller ones in text and retail analytics (grouped here under “other”). 

Sidebar 

The terms used to describe the various types of analytics firms in which investments have been made 
are largely those used by the firms themselves to describe their core businesses. Some of these (“social 
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media analytics”, “mobile analytics” and “predictive analytics”) are self-explanatory. Others, such as “Big 
Data analytics” and “web analytics” are looser and are often used more broadly to describe a variety of 
different approaches. However, “Big Data” is usually used to describe the ability to mine extremely large 
and/or diverse data sets and derive patterns and insights from them; “web analytics” is more usually 
used to describe patterns of behavior on the Internet. The “other” group in this chart refers to a variety 
of other types of analytics, including text and retail or shopper insights. 

 

As the definition of the overall industry undergoes change – bringing, perhaps, the analytics community 
more into the MR tent – one of the challenges that we face is how (and if) to maintain the firewall 
between market research and marketing itself. This is definitely reflected in the investment data, which 
show that around 19% of all investment in “analytics” goes to new entrant firms that combine both 
disciplines, usually in the form of advertising targeting. 

Returning to investment in methodologies and technologies closer to research “home”, the big news is 
obviously that debt raise by SurveyMonkey. It tends to suggest that the “Do-It-Yourself” research 
platform sector has risen to maturity, although it is certainly possible that new platforms (particularly in 
the “Full-Service DIY” segment) will emerge. 

Absent this one particular transaction, new capital injections into market research remained well below 
historical levels, totaling some $164 million in announced deals. 



 

Indeed, apart from upticks in mobile research and communities (MROCs), most other areas of any note 
saw a drop in investment. Does this mean that analytics investment is starving these more MR-related 
sectors of capital or will we see a resurgence here in 2014? Our guess is that we will not see much of an 
increase, aside from transactions that put capital into maturing “new” MR firms of the size and success 
of a SurveyMonkey. As we said last year, investors are as much herd animals as the rest of us and we 
would anticipate that the Big Data investment boom is not over yet, whilst returns on more traditional 
MR investments probably will not prove sufficiently attractive to deflect it. 

As in previous years, the vast majority of new investment (90%) occurred in the United States, with most 
of the remainder centering on Europe, Canada, Israel and Asia. This was a return to the type of 
dominance by the U.S. that we saw in 2011. We have speculated before on why the U.S. should 
dominate in this way but two hypotheses seem to predominate: (1) that the U.S. tends towards 
technology-led innovation that is more capital-intensive; and (2) the venture capital industry in the rest 
of the world is very different to that of the U.S. and not as aggressive in moving into specific sectors such 
as Big Data. We welcome comment on this conundrum! 

In this round of the CCFI, we have also seen a broader spectrum of investment vehicles. In addition to 
Angel Investors, Venture Capital and Private Equity (spanning the spectrum from Seed Financing to 
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Series-E rounds), we have also seen more debt and mezzanine financing, as well as recourse to the 
public markets. 

 

This, together with increased equity funding at later stages of development (especially Series-D), 
accounts for the majority of the increase in overall investment between the two years. 

Sidebar 

Funding definitions: 

Seed: Very early stage funding, usually at the beginning of a company’s life. 

A through E: Sequential rounds of equity funding as the company grows, with “A” being the first in the 
series. Usually, these rounds are funded by Venture Capital or Private Equity funds who then become 
shareholders of the company. 

Debt: Funding, often carried out by banks, that injects capital into a company where that capital then 
becomes a debt obligation for the firm. Funders become creditors rather than shareholders. 

Mezzanine: A hybrid of debt and equity financing where creditors have the right to convert their debt 
into equity under certain conditions. 
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IPO/Stock Issuance: A public stock offering to raise capital. 

 

Alongside the surge in terms of dollar investment in the industry, there has also been a surge in the 
actual number of investors who have shown interest in the sector. We identified a total of 321 investors 
against a total of 227 the year before. These comprised 260 Venture Capital and Private Equity firms 
(177 in 2012), 33 individuals (very certainly an undercount), 12 corporations (including WPP, GfK, Google 
and Publicis), 4 banks (Goldman Sachs, Silicon Valley Bank, American Express and JP Morgan Chase) and 
6 Angel groups (again an undercount). Among the PE and VC community, once again nine firms 
demonstrated singular commitment to the sector, each of them making at least four investments. These 
were led by Andreessen Horowitz and Sequoia Capital (also in the list last year), as well as Redpoint 
Ventures, Battery Ventures and Lightspeed Venture Partners. 

So, what does all this mean? Clearly, the marketing research, analytics and information industry is of 
intense and increasing interest to investors. But the interest is primarily in Big Data analytics, not 
necessarily in what most would consider to be the “research” side of the equation. In addition, the line 
between analytics and actual marketing appears to be blurring, with many of the companies receiving 
investment doing both. So, the questions for the industry and for the associations that represent it are 
these: how do we define the industry, who is in the tent and who is not and what does this mean for the 
codes of standards and ethics that have hitherto guided us? 

What this investment picture tells us is that we are in the midst of transformational change. The train 
has left the station and there is an urgent need to answer the questions that this picture poses. 

Box 

The Cambiar Capital Funding Index reflects announced infusions of new capital into an industry that we 
define as Market Research, Information and Analytics. New capital means funds that are newly infused 
into the industry and so excludes refinancing, acquisitions that are funded internally or other deals that 
do not require infusion of new capital.  

The Index is based on a comprehensive database of all announced investment deals as they relate to a 
broad definition of our industry. This definition includes firms whose core business involves primary and 
secondary market research, sample provision and data collection, research-related technology, 
syndicated reports (e.g. Gartner, Forrester), ethnography, web and text analytics, social media 
monitoring, market intelligence and all forms of information and analytics that inform marketers and 
brands about consumers, their attitudes and behavior.  

It is based on deals announced in trade newsfeeds, the trade press and investment and technology news 
sites around the world. Only deals that were announced between December 1, 2012 and November 30, 
2013 are included in the Index. 


