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We are delighted to release the 4th Annual Future of Research™ 
Report! The report is the latest iteration of our examination of 
the research industry’s future—revealing just how embedded 
change has become in our everyday lives. Even with this rapid 
change, the good news is that client researchers feel they are 
having greater impact on business decisions than previously. 
Barriers and obstacles to overcome still remain, however, but 
clients are confident as they aspire to be greater influencers in 
the future. 

It is very evident that spending patterns are rapidly shifting for 
clients. Some of the old research favorites are fading away and 
other, newer areas of focus are garnering more of the budget. 
Some of these newer tools have now become the “new 
establishment,” while others are fast developing into the next 
generation of tools and methodologies in the client toolkit. 
Sadly though, research agencies still lag behind their client 
counterparts when it comes to adopting and offering a majority 
of these methods. 

There is also no doubt that data analytics has become an 
established part of insights generation and has displaced 
traditional research to some degree. Not all data analytics are 

viewed as replacements for research though. Social media 
analytics, for example, is  viewed as a supplement rather than a 
replacement for primary research. The role of big data 
analytics, however, and its effect on traditional research, has 
yet to be written. 

All of this has profound implications for the talents and skill-sets 
that we’ll need in the very near future. While this is recognized, 
talent management appears to be an area in which insights 
managers, whether corporate or supplier, are not doing a great 
job—especially when looked at from a strategic point of view. 
While accepting that the talents and skill-sets of the near future 
will be different from those of today, the pattern of hiring does 

not suggest that we are yet bringing these new talents into our 
organizations. And, once we have hired new staff, we are not 
doing a great job of training them to be successful in the era 
ahead. 

CLICK HERE to access the full report online. 

Adieu to a Very Special 

Friend and Colleague 

 

 

 

 

 

 

and colleague; he was also a 
giant of the industry and a true 
pioneer. He was hugely influential 
in the industry’s governance and 
development, as was evidenced 
by his deep involvement with 
trade and professional 
associations—both domestically 
and worldwide. 

We shall all miss him greatly and 
we will always be grateful for the 
way in which he touched our lives.  

CLICK HERE to read more about 
this great man’s life and his 
influence on the industry he loved 
so much. 
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On March 22, Jay 
Wilson, co-
founder and 
Chairman of 
Cambiar died 

after a six-month 
battle with 
cancer. Jay was 
not only a great 
friend, mentor 

http://www.consultcambiar.com/enter-information-4th-annual-future-of-research-report/
http://www.consultcambiar.com/wp-content/uploads/2013/10/Jay-Wilson-Obituary_FINAL.pdf
http://www.consultcambiar.com/
https://twitter.com/CambiarConsults
https://www.linkedin.com/company/cambiar-llc?trk=biz-companies-cym
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The Millennials are Coming! Are We Ready 

for Them? 

Today about 20% of management positions in the research 
industry are filled by the Millennial generation. By the end of the 
decade, we expect that figure to rise above 50%. This 
generation has been both exalted and vilified in the popular 
press, as well as in learned articles and trade publications. At 
Cambiar, we believe the vilification to be inaccurate, but we 
do ask, “What will the Millennials bring to research and how will 
this fit with the skill sets that will be needed in the future?” 

Another staggering fact to note, over 400 start-up companies in 

marketing research and analytics have received venture 
capital over the past three years. The majority of those are 
headed up by Millennials. We ask, “How will they influence our 
industry?” 

Cambiar teamed up with Reg Baker, Director of the Marketing 
Research Institute International at the University of Georgia, to 
study this issue (findings were revealed at ESOMAR Congress in 
Nice, France). We came away highly optimistic that this 
generation’s characteristics, traits and skills will fit very nicely 
with the desired state of our industry in the next decade.  

CLICK HERE to access the ESOMAR paper that offers a deeper 

dive on this topic. 

 

Me, Tell a Story? No Way! 

Again and again, we hear that one of the key skills that 
researchers will increasingly need in the future is the ability to 
story-tell. But many researchers remain intensely uncomfortable 
with the concept that they are there to convert projects – or, 
even worse, diverse sets of data – into stories that resonate with 
senior management and impact decision-making. “I can’t tell 
stories” is one refrain we hear, while another is that researchers 
don’t exist to tell stories – they are there to provide the facts. 

The truth is we’re all story-tellers. The concept of “story-telling” is 
no different than having an engaging and memorable 
conversation, telling a joke or talking about a recent vacation.  

Boston Consulting Group, 

Cambiar and Yale Team Up 

Boston Consulting Group (BCG) 
published a seminal report on the 
use and management of insights 
in major corporations (first 
released in 2009). In a 
collaborative effort to update and 
bring to market the benchmark 
study, Cambiar is partnering with 
BCG, alongside the Yale Center 
for Customer Studies.  

BCG recognizes the impact that 
Cambiar has with its annual Future 
of Research™ Report.  As such, 
they have invited Cambiar to 
partner on the design, execution, 
analysis and dissemination of what 
will undoubtedly be the most 
comprehensive study of this topic 
in this decade. 

Results from the BCG-Cambiar-
Yale Insights Benchmarking Study 
2015 will be released this fall. 

Check our website, newsletters or 
blogs for its release! 

 

Gauge Your Sellability Score 

This quantitative tool involves 

answering a brief questionnaire. At 

completion you’ll receive a score 

of how sellable your company is 

and a custom report on what is 

needed to improve its sellability. 
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http://www.consultcambiar.com/enter-information-apres-nous-le-deludge-2014-esomar-congress-paper/
https://twitter.com/CambiarConsults
https://www.linkedin.com/company/cambiar-llc?trk=biz-companies-cym
http://www.consultcambiar.com/
http://www.consultcambiar.com/sellability-score/
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While it is certainly true that some people are better at this than 

others, it is also true that many more researchers are innate 
story-tellers than think they are. 

Cambiar has been in the story-telling training business for years. 
We are here to testify that, yes, you can indeed be trained in 
story-telling! In our one-day workshop on story-telling, we unveil 
the natural story teller in you and give you the tools to be 
successful. We show you and then coach you on how to find 
and transform a piece of research into a story with structure, 
then how to deliver that story in the most compelling manner 
possible. 

Learn from Cambiar’s master story-teller, 

Russ Rubin, russ@consultcambiar.com.  

Hold a Future of Research 

Seminar 

Want to do something really 
special for your clients? Or 
perhaps you are looking for an 
educational opportunity for your 
management team? How about 
asking us to host a Future of 
Research™ Seminar for you or for 
your clients? Interactive, 
enjoyable and full of learning, 
these seminars are a highly cost-
effective way of offering your 

clients “surprise and delight” over 
and above their expectations of 
you; and of ensuring that you and 
your management team know 
and understand the key trends in 
the market against which to 
create and execute your strategy.  

Contact Simon Chadwick, 
simon@consultcambiar.com. 

 

10% Off Burke Training 

Sign yourself or your associates up 
for the acclaimed Burke Institute-
Cambiar course, C01 – Writing 
and Presenting Marketing 
Research Reports: Insights, Story-
Telling, Data Visualization. Register 
at www.burkeinstitute.com. Enter 
CAMB01 to get a 10% discount! 

 

See You in Dublin 

Simon Chadwick to serve as 
Programme Chair at ESOMAR 
Congress. September 27—30, 2015 
in Dublin. 
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